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Municipal Post Graduate College, Mussoorie
ADD-ON COURSE: SYLLABUS & OUTCOMES

1. Course Name: Basic Writing Skills: Writing Concepts and Strategies for Effective
Communication

Syllabus of the course

Unit 1. Translation
e Hindi to English
e English to Hindi
e Exercise
Unit 2. Letter Writing
e Formal letter
e Informal letter
e Business letter
e Application
Resume
Cv
Bio-data
Report writing
Notice
Request
e Complaint
e Apology
e  Order
e Advertisement
Unit 3- Basic Sentence Writing
e Sentence writing from given words
e Forming questions from simple sentences
Unit 4.
e Paragraph Writing
e Precise writing
e Comprehension

e Antonyms
e Synonyms
Course Outcome (CO):

1 It will help students to advocate and execute their interests effectively.
2 It will help the students translate their innovative ideas into original content
3 It can have a direct effect on their ability to get an interview and excel in academics

and at the workplace.

4 It was a special course for students with no English background



2. Course Name: Basics of Digital Marketing

Syllabus of the Course

Unit 1:

1. Introduction
- Concepts of Digital Marketing
- Domain, Hosting
- Importance of Digital Marketing
- Process
- Difference between Traditional Marketing and Digital Marketing

Unit 2
2. Search Engine Optimization

- Definition
- On-Page SEO
- Off Page SEO
- Keyword Research
- Backlinks
- Image/URL Optimization

Unit 3

3. Social Media Marketing
- Introduction
- Importance
- Facebook for Page Creation and Promotion
- Organic/Inorganic Post
- Facebook Market Place
- Facebook Groups
- Introduction to other channels— Twitter, Instagram

Unit 4
4. YouTube Marketing

- Introduction

- Creating Channels
- Uploading Videos
- Go Live

- Monetization

- In-Stream Ads

- Analytics



Unit 5
5. Blogging & Earning

- Introduction to Blogging
- Creating a Blog
- Earning through Ads
- Earning on other sites
- Types of Content in Blogging
- Influence via Blogging

Course Outcome (CO):

Upon completing the course, students will develop a comprehensive understanding of
fundamental concepts of digital marketing and will be able to apply them in real marketing
strategies.



3. Course Name: Motivation and Morale Boosting

Syllabus of the Course

Unitl:
Introduction to Motivation and Morale: Definitions, Concepts, and Significance

Unit2:
Theories of Motivation: Maslow’s hierarchy of needs, expectancy theory, and others

Unit3:
Factors influencing Motivation and Morale: Individual differences, Institution culture,
leadership style, rewards and appreciation, work—life balance, etc.

Unit4:
Impact on performance and well-being: The correlation between motivation, morale, and
individual outcomes.

Unit5:
Practical strategies for boosting motivation and morale: Recognition and rewards, initiatives,
clear communication, work—life balance, empowerment, and celebration of success.

Unit6:
Best practices: Real-life examples of successful initiatives.

Course Outcome (CO):

The participants of the course gained a deeper understanding of motivation and morale and their
role in their lives. They acquired practical skills and strategies for boosting motivation and morale
in diverse situations and developed action plans for implementing these techniques in their
respective contexts. The course provided participants with valuable insight and tools to enhance

performance, efficiency, and well-being, contributing to a positive and thriving environment.



4. Course Name: Mastering Conversation through Grammatical Tools

Syllabus of the Course
Unit 1. Parts of Speech
e Noun
® Pronoun
e Verb
e Adverb

® Adjective
® Preposition
e (Conjunction

e Interjection

® Articles.

e Homophones
e Homonyms
e Antonyms
e Synonyms
Unit 3 Active & Passive Voice

Unit 4 Direct Indirect

Course Outcome (CO):

The outcomes of the course include:

1. Toimprove communication skills: Students will develop the ability to construct clear
and articulate sentences.

2. Toenhance understanding of grammar: Participants will gain a deeper understanding
of grammatical rules and structures.

3. Toincrease confidence in conversations: By mastering grammatical tools, students
will feel more confident expressing themselves in various social and professions.



5. COURSE NAME : 3@ 9f StRIEE &1 9rpfad aked

Syllabus of course:
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Course Outcome (CO):
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6. COURSE NAME: (&= w1 —(Tedrent )/ stell HaelH urgaH

Syllabus of course:

&g e 9T (Tearen) / del HaE urswshH
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Course outcome (CO):

TR B el &1 S ol W97 TgdTell Ud SAD! Al iferi & Haes qem wveror
Bg TR &R H FH gEIQ | g I H w2 fage Bl ST Y@ &y Awpia
T e SIferl & AReTT B HEdl Sawddar ¥ faEnfdl w1 ke g, wed: 98 @
HReror @) fa=m # yga B | RGN HarRl # &HA G¥Bid g drell Wi &1 99 S 98aR 9
BRIGIIS HHT AT TAT T8 FHIS Bl d5a™] @ oY SIF TS U G Fa/ |




